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- 4 MESSAGE BY PLACEMENT CHAIR

Prof. Shawnn Coutinho

Associate Professor and Placement Chair,
Goad Institute of Management

It is with great pride and satisfaction that we present the Placement Report for the
graduating PGDM Batch of 2026 at the Goa Institute of Management (GIM).

At Goa Institute of Management, we believe that management education must go
beyond academic excellence to shape responsible leaders who can create meaningful
impact in an increasingly dynamic and interconnected world. Rooted in the Institute’s
core values of learning, integrity, sustainability, and social sensitivity, the PGDM
programme continues to nurture professionals who are not only industry-ready but also
purpose-driven.

The Placement Report for the PGDM Batch of 2026 reflects this enduring commitment.
Despite a rapidly evolving global business environment, our students demonstrated
resilience, adaptability, and the ability to thrive across diverse sectors and functions. The
remarkable outcomes achieved this year including a highest CTC of INR 35 LPA, an
average CTC of INR 16.27 LPA, and participation from over 110+ recruiters (SAP, JP Morgan
Chase, Goldman Sachs, Morgan Stanley, Wells Fargo, Deloitte, Johnson & Johnson, Aditya
Birla Capital, amongst many others) are a testament to the quality of talent nurtured at
GIM and the strong trust reposed in us by industry partners.

What makes these achievements particularly meaningful is the breadth of opportunities
secured across domains such as Finance, Marketing, IT & Operations, and Human
Resources, alongside strong recruiter participation from sectors including Financial
Services, Consulting, FMCG/FMCD, Banking, and Technology. The continued growth in pre-
placement offers and the addition of several new recruiter relationships further reinforce
GIM’s position as a preferred talent destination.

Equally encouraging has been the success of the Summer Internship Placement process
for the PGDM batch of 2025-2027. The participation of both legacy and new recruiters,
coupled with strong stipend figures across domains, highlights the relevance of GIM's
curriculum, experiential pedagogy, and industry engagement initiatives in preparing
students for contemporary business challenges.

These accomplishments would not have been possible without the unwavering support of
our recruiters, alumni, faculty, and industry partners, who continue to engage with GIM in
building future-ready leaders. | also extend my appreciation to the students whose
dedication, perseverance, and professionalism have contributed significantly to this
successful placement season.

As we move forward, GIM remains committed to strengthening its industry partnerships,
fostering innovation and responsible leadership, and creating opportunities that
empower our students to make a meaningful contribution to organizations and society at
large.

I warmly invite organizations to continue partnering with us in this shared journey of
excellence and impact.



PGDM PLACEMENT SEASON HIGHLIGHTS
BATCH OF 2024 - 2026
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PGDM SUMMER INTERNSHIP HIGHLIGHTS
BATCH OF 2025 - 2027
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*Others: Real Estate, Pharmaceutical, E-Commerce, Logistics, Media, Advertising, Telecommunications.
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